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Hannas cmamos npooondicaem uznodceHue pe3yibmamos cepuu npoge-
OEHHbIX ABMOPAMU UCCAE008AHUL COYUANbHO-NCUXON02ULECKUX PaKkmopos Oe-
1106020 napmuepcmaa 6 ousnece (20082012 2z2.).

Henosoe napmuepcmeo onpeodensiemcs Kak COYUaIbHoOe 83aumooeticmaue
IKOHOMUYECKU CAMOCMOAMENbHbIX CYOBEeKMO8, OCHOBAHHOE HA 00beOUHEeHUU
YCUnul 0enosvlx NapmHepos, HanpasieHHbIX Ha Peanru3ayuio ux 0enr08blx uHme-
Pecos 8 pamKax COBMeCMHOU IKOHOMUUECKOU OesamenrbHocmu. [lenosoe napm-
HepCmMe0 — dMO CLONCHBIU MHO20ACNEKMHbLU (heHOMEH, KOMOPbILL He C80OUMCS]
UCKTIIOYUMENbHO K UHmMezpayuu cyovekmos, 00YCl081eHHOU IKOHOMUUECKO
Heobxooumocmvio. OHO Modcem couemamsv 6 cebe paznuuHvle 8UObl 83AUMO-
oeticmeus, 6 MOM uucie u compyoHuuyecmeo, u KoHKypeHyuro. CoyuanrbHo-
ACUXo102u4ecKas YHKYus 0ei08020 NapmHepcmea 3axuiouaemcs 8 cmaouiu-
3ayuu  83aUMOOMHOUWEHUL IKOHOMUYUECKU HEe3A8UCUMBIX CYOBEeKmMOo8 3a cuem
NpUGHECEeHUs IEMEeHMO8 unmezpayuu 8 ux ezaumooeticmsue. llpu smom npouc-
X00am 00pa3z08aHue HOpM dM0O20 83AUMOOCUCEUs], BbIPAOOMKA B3AUMHBIX 00-
2080peHHoCcmell U 0053amenbCcms.

B cmamve npedcmaenenvl pe3yibmamol IMIUPUYECKO2O UCCTE008AHUS
(2012 2.)), nocseswennoco u3zyHeHurd COYUAIbHO-NCUXOTOSUYECKUX (PAKMOPOs
aghpexmuenocmu 0enoeoeo napmuepcmea npeonpunumamenet. Teopemuue-
CKOU OCHOBOUL UCCNe008aHUSL GbICIYNAen KOHYeNnYusi NCUXON0SUYECKUX OMHO-
WleHUll UHOUBUOYAIbHBIX U 2PYNNOBLIX CYOBLEKMO8 COBMECMHOU HCUHeOesmelb-
HOCMU U IKOHOMUYECKOU OesimenbHocmu. B kauecmee nokazameneii a¢hghex-
MUBHOCMU 0e108020 NAPMHEPCMEA PACCMAMPUBAIOMCA OYEHKU VYCNeUHOCmu
0€108020 83aUMOOeUCmBUs], YO0BIEeMBOPEHHOCHb NPOYECCOM 83AUMOOEUCBUS]
¢ 0eN108bIMU NAPMHEPAMU U OYEHKU IMOYUOHATLHOLU YO0BIEeMEOPEHHOCMU U He-
YO0871emBOPEeHHOCMU 83aumooelicmeuem ¢ napmuepamu. B kauecmee coyuans-
HO-NCUXOJIO2UYECKUX (akmopos 3hghekmusHocmu 0en108020 Napmuepcmea pac-

“ Cratbst OATOTOBICHA mpH (rHAHCOBOM momnepxkke PCH® (rpant Ne 12-06-120428, «1H-
dbopMalmoHHO-UCCNeoBaTeNbCcKass 0aza MaHHbIX «ColuanbHasl TICUXOJIOTHS POCCUICKOTO
npeAnpUHUMATENbcTBaY; TpaHT Ne 12-06-18012¢, «O6pa3 poccuiickoro JejI0BOro MmapTHEpa:
PEruoHaJIbHBIC, TCHACPHBIC U CONUAJIBHO-TICUXOJIOTUYCCKUC OCOGGHHOCTI/I».
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CMAmMpusaromcs paziudHvle Xapakmepucmuku 0el08020 63aUMOOeucmeus u
83AUMOOMHOWEHULI MedXHcOy NapmHepaMu, U 6 YACMHOCMU UX OMHOUleHue K
NPUHYUNAM U HOPMAM 83AUMOOEUCBUS.

Hccnedosanue noxazano, umo s¢hphexmusnocmu 0e108020 napmuepcmaea
cnocobcmeyom opueHmayusi Ha HpaeCMEeHHOCMb, CHpPAaBedU80CMb, PABEH-
CMBO U B83AUMHOCMb KAK NpUHyunvl ezaumoodeicmeus. Ilpensmcemeyiom 3¢h-
GexmusHocmu  OONYCMUMOCMb 680  83AUMOOCUCEUU  MAHUNYIUPOBAHUS,
CKpBIMHOCMU, TUYeMepus U 6IUAHUSL NAPMHEPO8 Opy2 Ha Opyead.

Knrouesvie cnosa: poccuiickue npeonpunumamenu, cOYuanibHas nCUxXoio-
2usl, 9KOHOMUYECKAsl NCUXOJI02Usl, NCUXON02USl NPEONPUHUMAMENbCMBA, COYU-
anbHoe 83aumooelcmeaue, 0e1080e NaApmHepCcmeo, NCUX0I02uyecKue omHoule-
HUsl, MAHUNYIUposanue, auyemepue, haxmopwvl 3¢ghghexmusHocmu, y0061emaeo-
DEHHOCb.

Beeoenue

K n3y4eHHio COUMaIbHOM NCUXOJIOTHUU POCCUMCKUX MPEAIPUHUMATEIICH
OJIHUMHU M3 TIEPBBIX B OTE€UECTBEHHOM Hayke obOpatwiuch A. JI. XKypaBieB u
B. II. Tlo3usakoB. MccnenoBaHus cCOIMAIbHO-TICUXOJIOTHYECKUX MTpoOJieM CcTa-
HOBJICHHSI MaJsioro 6usHeca B Poccun, Mecta pocCUUCKHUX MpenrpuHuMaTeseil B
COITMATILHON CTPYKTYpE POCCHUHCKOTO OOIIECTBA, COIUATBHO-TICUXOJIOTHYECKUX
(bakTOpOB JEIOBOM aKTUBHOCTH poccuiickuxX mpennpuHumareneit (XKypasies,
[To3nasikoB, 1995) 1 ycnentHOCTH peANPUHUMATEIBCKON NesITEIbHOCTH (haKTH-
YECKHM 3aJIOKUJIM OCHOBBI HOBOT'O HAy4YHOTO HAMpPABJICHUS, BO3HUKIIEIO Kak
MEXIUCIUTUIMHAPHAS 00J1aCTh 3HAHMH Ha CTHIKE COMMAIBHON M 9KOHOMHUYECKOM
TICUXOJIOTUH — COIMAJIBHON TICUXoJIoruu npeanpunumatenbctBa (I1o3HSIKOB,
2002ab). bubimorpadus mo 3Tol TeMe JOCTyITHA Ha caiTe 0a3bl JaHHBIX «Co-

ouajJbHasd IICUXOJIOI'UsA pOCCHﬁCKOFO IMpCAIIPUHUMATCIILCTBAY, p33pa6OTaHHOﬁ

aBTOpaMu JJaHHOU cTaTbu (cM.: M30pannas oubnuorpadus, DIeKTp. pecypce).

Jlenoeoe napmnepcmeo
JlanHasi cTaThs MPOAOJKAET U3JI0KEHHE PE3yJbTaTOB CEPUU IMPOBEJICH-
HBIX aBTOpPaMH MCCIICIOBAaHUN COLMAIBHO-TICHXOJOTUUECKUX (DAKTOPOB JEIOBO-
ro maptHepctBa B OusHece (Ilo3nsxoB, Baakuna, 2010; Bamakuna, 2011,

2013a: Dmextp. pecypc; 2013b). JlenmoBoe mapTHEPCTBO MBI ONpPEICSISIEM Kak



dbopMy AenOBOM aKTUBHOCTH, MPOSBIIAIONIYIOCS BO B3aUMOJICHCTBUU C IPYTHUMH

CY6’I)€KT3MI/I B ITpOLCCCC pCalin3a ACJIOBLIX HHTCPCCOB YHACTHHUKOB B paMKax

WX COBMECTHOU DKOHOMHYECKOU NEeATENHHOCTH. ...

Bomnpoch! nenoBeix oTHomeHu BojHoBanu Aesiteneid B XVII B. (A P®.

®.1,0mn. 1,1 11). ...

Pe3y.HBTaTBI KOPPCILIOMOHHOTO aHaJIn3a BBIABHUIIN PO B3aMMOCBSI3€H IIe-

PEMEHHBIX, MOJYYEHHBIX B pe3yJibTare (PaKTOPHOIO aHaIW3a, C Pa3IMYHBIMU

XapaKTCpUCTUKaMH JICJIIOBOI'O B3aI/IMOI[€I‘/’ICTBI/ISI U B3aMMOOTHOIICHUM MCIKOY

naptHepamu (cM. Tabnuiy 1).

Tab. 1. Koaghghuyuenmor koppenayuu medxncoy oakmopamu 3¢gpghexmugnocmu
0e1108020 NAPMHEPCMEA U OYEHKAMU PA3TUYHBIX XAPAKMEPUCTIUK 0el08020
napmuepcmeda

Table 1. The Coefficients of Correlation between the Factors of Business Part-
nership Efficiency and Assessments of Various Characteristics of Business Part-

nership
Ycnemuocts JI1 OMouuu
F1 F2 F3 F4
[IpuHIUIIBI 1 HOPMBI
MpoIecc | pe3yybTaT MOJIOXKU- oTpuIa-
ACJIOBOI'O IMMapTHECPCTBA
TEJIbHBIC TEJIbHBIC
PasencTBO 0,183* 0,216**
BzaumHoCTE 0,149* 0,244**
CrnipaBeIJTMBOCTh 0,212**
[TparMaTu4HOCTD 0,220**
HpaBcTBeHHOCTH 0,228** 0,164*
Bausaue -0,169*
MaHunynupoBaHue 0,220
CKpBITHOCTh - 0,180 -0,186
Jluuemepue -0,183

Ipumeuanue: p — ypoBeHb 3HAYUMOCTHU Koppensuuu: *** p <= 0,001; ** p <= 0,01,
*p < 0,05. M3BnedeHne U3 MaTPHIIBI HHTEPKOPPEIISIIIHIA: TPUBEIACHBI TOIHKO 3HAYUMEBIC KOP-

pemsuuu, N=177-179.




Buieoowt

[TonBoast wroru, OTMETUM, YTO 3(PPEKTUBHOCTH JEIOBOTO MAPTHEPCTBA
CIIOCOOCTBYIOT OpHUEHTAIIS Ha HPABCTBEHHOCTb, CIIPABEJTMBOCTh, PABEHCTBO H
B3aMMHOCTh KaK MPUHIMIBI B3auMoJehcTBUA. [IpensTcTByoT 3P deKTHBHOCTH
JOMYCTUMOCTh BO B3aMMOJCHCTBHHM MaHUITYJIUPOBAHUS, CKPBHITHOCTH, JHIIEME-
pust 1 BiusiHUSA. Takum oOpa3oM, JENOBBIM JIFOJISIM CTOUT 00Jiee€ BHUMATEIHHO
OTHOCHUTBHCA K BBISIBJICHHBIM (DAaKTOpaM, YTOOBI COBMECTHOE JENIO OBLIO PE3yIib-
TATUBHBIM, a JICJIOBBIC TTAPTHEPHl — YIOBJIETBOPEHBI M PE3yJIbTaTaMHU B3aWMO-

JEUCTBUSA, U B3AUMOOTHOIIEHUSIMH JIPYT C IPYTOM.
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Entrepreneurs’ Attitude to the Principles and Norms of Social Interaction
and Assessment of Business Partnership Efficiency

T. S. Vavakina
(The Institute of Psychology of the Russian Academy of Sciences),
V. P. Poznyakov
(The Institute of Psychology of the Russian Academy of Sciences,
Moscow University for the Humanities),
I. 1. lvanov
(Moscow University for the Humanities)

The article continues the presentation of the results of a series of the au-
thors’ research on the socio-psychological factors of business partnership
(2008-2012).

Business partnership is defined as a social interaction of economically in-
dependent subjects that is based on the joining efforts of business partners.
These efforts are aimed at the realization of their business interests in the
framework of a joint economic activity. Business partnership is a complex mul-
tidimensional phenomenon, which cannot be reduced just to subjects’ integra-
tion stipulated by economic necessity. It can combine different kinds of interac-
tions, including both cooperation and competition. The socio-psychological
function of business partnership is the stabilization of interrelations between
economically independent subjects by means of incorporating integrative ele-
ments into their interaction with subsequent emergence of the norms of such in-
teraction and development of joint agreements and liabilities.

The article presents the results of an empirical research (2012) dedicated
to the study of the socio-psychological factors of entrepreneurs’ business part-
nership efficiency. The theoretical basis for the research is the conception of
psychological relationships of individual and group subjects of joint vital and
economic activity. Evaluations of the success of business interaction, satisfac-
tion with the process of interaction with business partners, criteria of emotional
satisfaction and dissatisfaction with the interaction with partners are considered
to be the key factors of business partnership efficiency. Different characteristics
of business interaction and interrelations between partners, in particular, their
attitude toward the principles and norms of interaction are considered to be the
socio-psychological factors of business partnership efficiency.
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The study showed that such factors as commitment to morality, justice,
equality and mutuality as the principles of interaction promote the efficiency of
business partnership. Tolerance for manipulation, secrecy, and hypocrisy as
well as partners’ influence on each other hamper the efficiency.

Keywords: Russian entrepreneurs, social psychology, economic psychol-
ogy, psychology of entrepreneurship, social interaction, business partnership,
psychological relations, manipulation, hypocrisy, efficiency factors, satisfaction.
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